HHAWD WAVE 1 – OVERVIEW

Wave 1 of HHAWD was open during November 2025, receiving 1163 responses. Sent to 33,739 students via email and receiving a 23.8% open rate (Appendix 1), the survey covered satisfaction and engagement with University and HSU services. To provide concise information, key insights from the survey are detailed below, with an in-depth-write-up of the qualitative responses. 

Key Student Insight
Time Poor
It is increasingly evident how time-poor students are. They are constantly juggling their studies around other life commitments, such as employment, caring responsibilities or travel. These structural barriers are what prohibit some students from getting involved in extracurricular activities, with 32% stating lack of time stops them.  Qualitative data reflects a similar picture, showing that a lack of engagement is structural rather than attitudinal; many want to engage but are physically unable due to course intensity, employment or family situations. 
Financial instability 
As documented in HSU’s yearly Cost of Living Survey and HHAWD, students are struggling with a financial crisis. Just under 50% of students have struggled with money, such as budgeting or affording a basic standard of living, to the point that it has a significant impact on their personal wellbeing. From those who have considered dropping out, 35% cited this was due to financial struggles. Students view HSU as a source of support for financial issues, taking the role of advocacy, signposting and practical support for those experiencing financial hardship. 
Low pressure social belonging
There is a desire for social connection from students but traditional activities that may require a high level of commitment or feel ‘formal’ can be inaccessible or intimidating for students. A lack of confidence can be a barrier to engaging with activities hosted by HSU, with 15% citing this reason. Students are looking for initiatives and activities to help them make friends and reduce feelings of isolation. However, there is a caveat that these need to be informal, low-pressure activities. 	Comment by Gilford, Matt: What’s meant by inaccessible?
Marginalised groups feel forgotten 
There is a feeling the current HSU offer is often perceived as being built for a ‘traditional’ student, leaving others feeling the offer is not for them. Only 44% of students feel that HSU effectively represents them and their specific issues and comments have shown forms of engagement are often designed around a campus based undergraduate experience. This often doesn’t fit with student groups such as apprentices, mature students or commuters where travel or lack of access to campus, becomes a barrier. 
Visibility and Representation Gap 
It appears there is a significant opportunity for HSU to build on its stable foundation by better highlighting its impact and refining how it represents a diverse student body. While 47% of students have a clear understanding of what HSU achieves, there is a clear appetite for more information, with students suggesting that better promotion of existing successes would drive involvement. Similar to previous iterations of the survey, there is a large number of passive responses (students selecting ‘neither agree nor disagree’), demonstrating they do not have a strong opinion on the organisation. Students have identified that improving awareness, clarity and understanding are positive steps to improving their engagement. 
Quick wins
1. Host more events based on student feedback, for example, to historical sites, pub quizzes, or social food gatherings:
This directly acts upon students’ feedback, creating a low-pressure way for students to get involved in social activities and foster a sense of belonging. Expanding this offer may help reach non-traditional student groups, such as commuters and mature students. 

2. Create a regular programme of events to enable students to become familiar with what’s on: 
Having more consistency to the programme of events helps to overcome missed opportunities as well as reducing informational barriers, with the aim of students becoming more familiar with certain events on certain days. Additionally, a consistent programme may make it easier for HSU to promote events to students. 

3. Provide activities/services out of the ‘traditional 9-5’:
Students are increasingly time poor, and many student groups are not available during these times. An easy way to engage these groups may be to ensure events are accessible to those with busy teaching schedules, caring responsibilities or they commute.

4. Continue to build upon highlighting organisational success to students: 
Ensure organisational successes are communicated to students, for example, communicating research outcomes back to those who have completed (Timetabling, HHAWD and Cost of Living). As well as highlighting, key officer and Lead Rep successes to enable students to have a full understanding of the work the organisation does for students. 

5. Promote the new buildings facilities and dedicated student spaces, as well as addressing the lack of commercial outlets: 
As students are looking for welcoming spaces to gather and utilise, pushing the new spaces as opportunity for this may increase satisfaction with spaces on campus. Although there is a lack of commercial outlets, acknowledging this and working to bridge the gap, for example, by partnering with bars in the city will provide an alternative provision. 

Future recommendations

1. Develop a segmented engagement and communications strategy: 
HSU could move away from a one size fits all engagement approach and develop more segmented communications and activity planning for different student groups (e.g. commuter, mature students, postgraduates, apprentices). The report highlights that only 44% of students feel effectively represented and that many feel provision is aimed at a traditional undergraduate experience. A segmented approach would improve relevance, reduce disengagement caused by feeling overlooked, and help students see themselves reflected in HSU activity. 

2. Support engagement that does not require students to physically be on campus:
To tackle the issues around students' lack of time and mixed presence on campus, it would be beneficial to support engagement that does not require a physical presence. This could be activities such a live streaming of key talks or events (where appropriate), digital social spaces to facilitate social connection for those who are not on campus or using flexible feedback tools such as digital polling. 

3. Build a package/strategy to address the ongoing concerns around careers and employability: 
To address the consistent issue students raise around careers and employability a strategy/action plan needs to be developed. This may involve increasing promotion around the current resources available to students to support their careers, building a skill based volunteering offer or hosting more employer networking events. 

4. Formalise partnerships to extend the student experience: 
Rather than viewing the absence of an HSU owned bar or café as a limitation, there is a longer-term opportunity to reframe this through strategic partnerships with local venues. Students have expressed a desire for welcoming social spaces and food led activity, and partnerships with nearby bars, cafes and cultural venues could provide varied and inclusive alternatives. This would allow HSU to offer regular social events in a commercial space without having this within the building.

Increasing engagement with HSU
Students were asked to comment on what one thing HSU can offer/do to increase engagement. There was a total of 571 comments which have been thematically analysed with the support of AI. 
Social connection and community building 
Students have a strong desire for more opportunities to socialise, meet people, and feel part of a student community. There is a strong emphasis on informal, low pressure social activities rather than structured or formal engagement. Many responses focus explicitly on making friends and reducing isolation:
‘Initiatives to meet more people’
‘Team building activities with students on other courses to try to make new friends and push myself out of my comfort zone’
Others highlighted specific types of events that encourage relaxed interaction:
“Social events like a pub quiz, a welcoming place for gathering.”
“Craft evening, more day trips out.”
It could be argued that engagement is closely tied to belonging, with students viewing the Union as a potential facilitator for social connection.
Events and Societies 
To perhaps foster social connection and community, students have asked for more enjoyable, event-based activities such as music, trips, and themed gatherings. Students often described wanting fun and shared experiences: 
“More live music events.”
“Student visits to local historical sites or national parks.”
“Meals to bring people together and share occasions e.g. Diwali with food and nutrition society.”
However, as detailed further in the report, students are time poor and events need to be accessible for those who have busy teaching schedules or may be commuting to campus. 
Students also commented on societies, and there being a need for a more diverse range of societies, or for societies to appeal to different student groups. 
‘More societies / events for mature students’
‘More variety of societies’
Career development and employability opportunities
A significant number of students expressed an interest in activities and/or support that offers tangible academic or career related benefits. For these students, involvement is framed as instrumental and future orientated. 
“Access to career development opportunities.”
“More opportunities to get work experience and to help students find part-time jobs.”
This theme highlights how students are keen for activities and support to benefit their future career. With an unstable and competitive job market students are aware of the difficulties in securing stable employment once graduating. There is strong evidence for a robust offer for access to career advice, employability skills and exposure to part-time jobs. 
Facilities and dedicated social spaces 
A smaller but notable theme concerns the availability of physical spaces where students come together. Many have mentioned the lack of commercial outlets at HSU buildings, with comparisons made to the University of Sheffield SU. 
“A welcoming place for gathering… not like staff offices that students are not supposed to be around.”
‘Need more fun stuff and need a bar’
However, it should be noted this survey was live before the building move, and although the new building does not offer commercial outlets it is a much more accessible space. It may be beneficial to explore frustration amongst students about the lack of commercial outlets and how HSU can improve this with an alternative provision. 
Uncertainty, disinterest or low relevance 
This theme captures responses in which students express ambivalence, uncertainty, or a perception that engagement with the Students’ Union is not particularly relevant to them. Rather than articulating specific needs or barriers, these responses are characterised by low emotional investment or a neutral stance towards involvement.
Some students communicate this uncertainty very briefly, suggesting a lack of reflection or engagement with the question itself:
“Don’t know.”
“No idea.”
Others frame disengagement as a matter of personal disposition rather than dissatisfaction:
“Nothing really, I’m quite laid back.”
“I’m not really bothered about getting involved.”
In some cases, this low relevance appears to stem from students feeling self-sufficient or content without additional involvement:
“I don’t feel like I need anything extra.”
“I’m happy just focusing on my course.”
This theme is important not because of its size, but because it highlights a group of students for whom engagement is neither actively resisted nor actively sought. Their responses suggest a form of passive disengagement, where the Students’ Union is not viewed negatively but is also not seen as adding clear value to their university experience. This falls consistent with a large chunk of students repeatedly selecting ‘neither agree nor disagree’ options in surveys, which could be argued is a way of saying they have no strong feelings on the topic. 
Awareness, Understanding, and Promotion of HSU
Across the responses, there is an implicit but important theme relating to students’ limited awareness and understanding of what the Students’ Union does and how to get involved. Rather than identifying a specific new offer, some students suggest that clearer communication and better promotion would increase engagement.
Several responses imply uncertainty about existing opportunities or the Union’s purpose:
“Knowing more about what’s actually available.”
“Better promotion of what you already do.”
Others indicate that opportunities may exist but are not visible or well explained:
“If I knew more about it, I might get involved.”
“More information about events and opportunities – they’re easy to miss.”
This theme suggests that disengagement is not solely due to lack of interest or unsuitable provision, but also to informational barriers. Improving awareness, clarity, and consistency of communication may therefore be a foundational step in increasing student involvement.
Inclusivity for different student groups 
Finally, this theme relates to the extent to which HSU opportunities are perceived as inclusive of different student groups, particularly commuters, mature students and postgraduate students. Responses within this theme suggest that current forms of engagement are often implicitly designed around a traditional, campus based undergraduate experience. 
Some students explicitly reference commuting as a barrier to involvement:
“As a commuter student it’s hard to get involved in things that are mainly on campus in the evenings.”
“Events don’t really work when you don’t live nearby.”
Others highlight age, life stage, or level of study as shaping their sense of belonging:
“As a mature student, most activities don’t really feel aimed at me.”
“Postgraduate students seem a bit forgotten.”
These responses indicate that disengagement is sometimes linked to feeling marginal or overlooked, rather than a lack of interest. Students in these groups appear to want provision that acknowledges their different schedules, responsibilities, and identities.
Mental Health and financial Support 
A further theme evident in the responses relates to students’ desire for greater support, particularly around mental health, wellbeing and finances. Some students frame engagement with HSU not in terms of activities or events, but through access to practical and emotional support during challenging periods of their studies. 
Several responses highlight financial pressures as a barrier to engagement and participation:
“More financial support.”
“Help with money would make a big difference.”
Others point to the importance of mental health and wellbeing support, especially given academic pressure and wider life stressors:
“Mental health support.”
“Support for wellbeing would encourage me to get involved.”
This theme suggests that for some students, basic support needs take precedence over social or extracurricular involvement. It highlights the importance of the HSU being visible not only as a social or representative body, but also as a source of advocacy, signposting, and support for students experiencing financial hardship or mental health challenges.
Time constraints and competing responsibilities
A recurring barrier across comments is lack of time due to academic workload, employment, or personal circumstances. Some students would like to engage with HSU but they simply don’t have the time to fit it in, however, for others no offer would realistically enable engagement. 
“I don't think I would have the time to get involved because of how busy my course is.”
Others link time constraints to their broader life context:
“I'm not sure if I ever would because I live 60 minutes away and have family situations.”
This theme highlights that disengagement is often structural rather than attitudinal, highlighting a potential need to think outside of the box when creating activities for students at Hallam as engagement may not always be a physical presence. 
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Sent Date Recipients Subject Recipient CountIndividual OpensOpen rateTotal OpensClick rateCTR Total clicksUnique clicks

HHAWD - Nov 2025 (Wave 1) 12/11/2025 09:12Current students (excl. UG1)

Win £100 and fix Hallam in 

under 10 mins!

28484 6768 24% 11663

HHAWD - Nov 2025 (Wave 1) 12/11/2025 11:56UG1 (HubSpot)

Win £100 and fix Hallam in 

under 10 mins!

5255 1291 25% 2713 4% 18% 245 230

HHAWD - Nov 2025 (Wave 1) - nudge 23/11/2025 18:31Current students (excl. UG1)

Tell us what's good and 

what's frustrating.

28411 4880 17% 8804

HHAWD - Nov 2025 (Wave 1) - nudge 23/11/2025 18:00UG1 (HubSpot)

Tell us what's good and 

what's frustrating.

5250 1007 19% 1981 1% 5% 60 55

HHAWD - Nov 2025 (Wave 1) - 24 hours 28/11/2025 10:22Current students (excl. UG1)

Last chance to win up to 

£100!

28335 4574 16% 8314

HHAWD - Nov 2025 (Wave 1) - 24 hours 28/11/2025 09:42UG1 (HubSpot)

Last chance to win up to 

£100!

5223 972 19% 1914 2% 11% 114 105
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