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[bookmark: _heading=h.md3yj1sto6n9]HALLAM UNION NOTES: 
1. At least 1 in 5 people have a long-term illness, an impairment or a disability[footnoteRef:1]. [1:  "Planning, creating and publishing accessible social media campaigns - GCS", 2021] 

1. In 2019/20, 18% of SHU students had a disability[footnoteRef:2].  [2:  SHSU ‘Who are our students’ statistics from SHSU Research Team] 

1. Accessible social media campaigns can be more effective because they can be accessed and understood by the widest possible audience – regardless of whether people have a visual, hearing, speech, motor, cognitive or other combination of impairments.
1. Many students with disabilities or impairments use ‘assistive technology’ such as text-to-speech readers to consume digital media and to study[footnoteRef:3]. [3:  "Assistive technology | Sheffield Hallam University", 2021] 

1. Including alt-text (image descriptions) on social media posts is crucial for visually impaired individuals as it “allows them to build up a mental picture of what someone who is sighted is seeing automatically”[footnoteRef:4]. [4:  "Making your social media accessible", 2021] 

1. Social media posts relating to sensitive topics can be triggering and upsetting to individuals.
1. Overuse of emojis in posts is counterproductive to individuals who use screen readers, as it reads out the emoji multiple times[footnoteRef:5]. [5:  "Planning, creating and publishing accessible social media campaigns - GCS", 2021
] 

[bookmark: _heading=h.ymny7y18dwg9]HALLAM UNION BELIEVES: 
1. Social media is a critical way for students and prospective students to keep up to date with the Students’ Union and University. 
1. Sheffield Hallam Students’ Union and Sheffield Hallam University should ensure that all social media platforms are accessible to as many students as possible.
1. Social media posts should be automatically accessible for all students
1. The following steps should be taken when posting on social media in order to make it accessible: 
3. Include captions/subtitles on video content
3. Add image descriptions (‘alt text’) to all photo images/graphics (see appendix 1) 
3. Include warnings if a video contains flashing images
3. Include content warnings at the start of posts/videos with sensitive topics, acting in line with the Content Warnings Policy - e.g. Content Warning: Eating Disorders
3. Be mindful of the number of emojis/emoticons - e.g. avoid using the same emoji multiple times in a row
1. Alt Text should:
4. Be short and concise 
4. Offer a simple description of what the image contains
4. Not go into unnecessary detail of every aspect of the image/graphic
4. Include any text which is in the image/graphic

[bookmark: _heading=h.d4qaz1i2d6cm]HALLAM UNION RESOLVES: 
1. Sheffield Hallam Students’ Union will ensure all media posted on social media platforms, including, but not limited to Facebook, Twitter, Snapchat and Instagram, are accessible. 
1. Sheffield Hallam Students’ Union will ensure posts are accessible by taking the following steps: 
1. Include captions/subtitles on video content
1. Add image descriptions (‘alt text’) to all photo images/graphics (see appendix 1) 
1. Include warnings if a video contains flashing images
1. Include content warnings at the start of posts/videos with sensitive topics, acting in line with the Content Warnings Policy - e.g. Content Warning: Eating Disorders
1. Be mindful of the number of emojis/emoticons - e.g. avoid using the same emoji multiple times in a row
1. The Students’ Union President and Officer Team will lobby the University 
to follow the same steps as SHSU to create inclusive and acceptable social media posts.
1. SHSU Officers will look into the possibility of using BSL sign language interpreters for critical promotional videos in order to be accessible for students who are hard of hearing.
1. SHSU and SHU should keep up to date with the accessibility features available on social media platforms, and utilise these as they are released.
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[bookmark: _heading=h.2v7tgul2w81d]APPENDICES 

[bookmark: _heading=h.gc8cu4xvnbnh]Appendix 1: "Making your social media accessible" - RNIB
 
How to add image descriptions on different social media platforms:
Facebook - for Facebook, you upload your photo, then click "edit photo" and write your description in the "Alternative text" box. Then just click save and you're ready to publish. 
Instagram - for feed posts, upload your photo, click next, then "advanced settings" and then click "write alt text". Then simply add your description and then click done before sharing as normal. Unfortunately, Instagram Stories don't currently have the option to add image descriptions, so you can just write a description in your post. 
Twitter - you can add a separate image description to an image on Twitter; saving you crucial time and characters. You need to activate the "Image Descriptions" feature, which you can find in "Twitter Settings", under the "Accessibility" tab. After that, just attach your image as normal and then click "Alt" to add your description, and post as normal. 

image1.jpeg
POLICY DOCUMENT




